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Know The Truth Campaign
Abstract
“Know The Truth Truth Campaign” is a collection of informational and entertaining deliverable products
designed to entice the underrepresented demographic of teenagers to acquire the Covid-19 vaccination.
With galaxy backgrounds and fun illustrations, the campaign consists of a brochure, stickers, and pens.
Together these deliverables inspire teens to make their own choice to be informed and get vaccinated.
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“Know The Truth Truth Campaign” is a collection of informational and entertaining deliverable products designed to entice
the underrepresented demographic of teenagers to acquire the Covid-19 vaccination. With galaxy backgrounds and fun
illustrations, the campaign consists of a brochure, stickers, and pens. Together, these deliverables inspire teens to make
their own choice to be informed and get vaccinated.
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COMMUNITIES FOR IMMUNITY CAMPAIGN: KNOW
THE TRUTH!
With the global pandemic at the forefront of everyone’s
mind, Western Oregon University applied for and was
awarded a grant to improve COVID-19 vaccine confidence
among the hesitant populations in the region. It was
determined that one of the areas of focus would include the
under-vaccinated demographic of teenagers. This
brochure and accompanying other souvenirs were
designed specifically to appeal to teenagers. The
background is a hand-painted galaxy overlaid with handdrawn illustrations that are simple and carefree. The
combined images invoke a feeling of independence and
adventure. The text encourages teens to be informed and
make their own decisions.

Teens are creative. By personalizing the Hello stickers with
their own design, teens can make something that fits their
style while proudly showing that they decided to get the
COVID-19 vaccine. In addition, pens with positive
vaccination affirmations help normalize the vaccine and
serve as a practical souvenir.
BE INFORMED!
A bus banner was created using the same aesthetics to
unify the campaign. The banner is intended to appeal to a
larger audience including children, teens, and parents. Mt.
Hood stands in the background with the words “Vaccinate
Your Family” superimposed. A parental figure holding a
child's hand creates a sense of love and protection, while
the seated figure looks out into the sky independently.
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These images allow the viewer to put themselves in the
place of the figures, creating a bond with the message.

The brochure, stickers, and pens were translated into
Spanish and were printed and distributed in the spring of
2022. The bus banner ran for four weeks on two regional
Cherriots buses.
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